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New Campaign
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With this campaign, we set out to evolve Know the Signs by
moving away from an emphasis on simply outlining signs and
symptoms and instead taking a deeper look at problem gambling
from multiple perspectives.

This evolution marks a move away from emotionally heavy
storytelling toward an approach that meets people where they
are—at a critical moment before a crisis occurs.



Educate the public on problem gambling and harm prevention.

Reduce stigma surrounding problem gambling in a positive and
supportive way.

Raise awareness of resources available across Nevada.

Continue establishing Project Worth as a trusted and reliable
support system.



e The brain science behind gambling
o Understanding the psychology behind gambling and
breaking down shame and stigma.
e Sports betting and online gambling awareness
o Addressing the rapid growth, visibility, and normalization of
online gaming and sports betting.
e The ripple effect of problem gambling
o Exploring how problem gambling impacts families, friends,
and communities.




Campaign creative development was funded through the SB34]
budget allocation.

Individuals featured in the ads:
o Dr.Fong
o Denise Quirk
o Nat and Sherri

o Don
Ad types:
o Video - 0:15, 0:30 and 3:00

o Display
o Carousel
o Static
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Nat & Sherrie e

“There was always the
feeling of, ‘I can win it back’,
but it never worked.”

Nat

Hear Nat's recovery story Learn More
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“For some people, the first
sign was a fixation with
gambling. They couldn't
finish tasks. Others had

arguments with family over
money or responsibilities.”

can happen to

anyone. And it can happen fast.”

Reach out at any stage
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“In the past, | would lie
to my wife Sherrie about

where | was or what | was
doing which caused issues
in our marriage.”

Find help and resources Learn More
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Loarn More Lean the signs Loarn More

“l would find myself
stopping at places
to gamble instead of
taking care of my
responsibilities.”

Learn early

Rebuild trust

“A lot of folks think not
being able to stop
gambling is a matter of
willpower or lack of moral
character. Those negative
feelings are in part why

people don't seek hel

Find judgment-froe support Loam More

“l knew things had to
change so | found help

for my gambling
problems and counseling
for our marriage.”

“Gambling shouldn't be

Getting help is worth it Loam More

negatively impacting
your health and
wellness."

ding resources helped
me through my recovery and
rebuilt the trust between
my wife and .”

“l always tell people
you don't have to have
a gambling problem
to seek help for
problem gambling.”
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“Improvement is not just WORTH
“I've stopped gambling.’
It means you've
started living." There's no wrong
way or time to find

support

Find help for gambling Learn More
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Watch their story
and find help for
yourself or a loved one

Learn More

Full Ad Set



https://www.figma.com/proto/iM3WpIov6XxwTHV5NKO2N4/Know-The-Signs---Phase-Three?page-id=367%3A103&node-id=702-18&p=f&viewport=483%2C150%2C0.04&t=qL4djK4J3f55jdkT-1&scaling=contain&content-scaling=fixed

| Project Worth
Sponsored

Online gambling and sports betting are more
accessible than ever. What started out as fun
can take a mental and financial toll.

“Gambling is available in our
pockets 24 hours. It's more
important than ever to recognize
problematic gambling behavior.”

Timothy Fong

Protect yourself
Learn warning signs
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Sports & Online
Gambling

Project Worth
W sponsored
Don't let negative feelings stop you from finding
support if you think your gambling is out of control.
Find judgment-free help and get your life back.

“What | see when people let
go of shame and pain is they
are able to heal and move
forward to joy.”

Get help for gambling
Take the first step
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The Brain

. Project Worth
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Nat lived in stress and secrecy because of his
gambling for years. Then he found hope and
help for himself and his family.

“There's going to be some ups
and downs, but never give up.”

Nat

It's never too late
Healing starts here
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On average 8 people are affected by 1 person's
gambling. Need support? Find resources and

information.

“| absolutely believe that if you're
dealing with a loved one with a
gambling problem, that you as

the partner, need support.”

You're not alone

Sherrie

Find help and resources
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https://www.figma.com/proto/iM3WpIov6XxwTHV5NKO2N4/Know-The-Signs---Phase-Three?page-id=367%3A103&node-id=702-18&p=f&viewport=483%2C150%2C0.04&t=qL4djK4J3f55jdkT-1&scaling=contain&content-scaling=fixed

Full Video Ad Set


https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?viewType=grid
https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?mediaId=E31486E3-76A7-4F29-BCDFD5AC3789E674
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Full Video Ad Set



https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?viewType=grid
https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?viewType=grid&mediaId=45C6F59E-F634-4064-AB22EB72EA507194

Full Video Ad Set


https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?viewType=grid
https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?mediaId=C00F4F26-5A28-4416-81B9273424341B8B

FY26 Update
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Marketing Budget Breakdown in FY26

Services Costs

Strategy and account management $10,012.50
Digital advertising and reporting $30,000.00
Social media $15,012.50
Website maintenance and hosting $3,900.00
Advertising hard costs $41,075.00
Total $100,000.00




FY26 Social Media

e After reviewing the performance of our organic social media channels over
the past year, we noticed that while engagement and follower growth have
increased slightly, they haven't expanded at the rate we'd like.

o We believe this is because the subject matter is deeply personal, and
many people may be hesitant to publicly engage with the content.

e Therefore, we decreased KPS3's service budget by $10K and reallocated
those funds to paid advertising hard costs where we can raise awareness. To
align our efforts with this adjusted budget, we will no longer be posting on X,
however, we will still be posting to Facebook and Instagram.



FY26 Paid Channels

e Existing Channels:
o Google Paid Search
o Meta Advertising

e New Channels:
o Display
o Online Video



Flighted Budget
Total FY26 Paid Media Budget $52,115

$12,500

$10,000 @ o \
$7,500

$5,000 /

TOTAL

$2,500
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The Big Game Initiative

From January 26 to February 8, we are allocating $1,376 of the
budget to deliver targeted problem gambling awareness
messaging tied to sports betting, leveraging increased attention
during this major sporting event.

The following ads will run
during this period:

e Sports Betting 0:15
Video

o Stories & Reels ONLINE SPORTS BETTING
ooy Retnans AND GAMBLING

o Stories & Reels
o In-Feed



https://www.youtube.com/watch?v=wzDhdlaaK0o
https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?mediaId=E2EC28FA-6ABF-45A2-9B623B9818C252A5
https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?mediaId=E2EC28FA-6ABF-45A2-9B623B9818C252A5
https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?mediaId=45C6F59E-F634-4064-AB22EB72EA507194
https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?mediaId=45C6F59E-F634-4064-AB22EB72EA507194

Q2 Performance Highlights

October - December 2025




Q2 Website Performance

e Overall website traffic increased significantly by 542%, driven by increased

investment in ad placements.
e Quiz engagement also increased, with quiz starts rising by 31% and quiz

submissions increasing by 20%.
e Email and phone contacts saw a substantial increase, up 206% compared to

the previous period.
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Q2 Outbound Links

Project Dr. Robert Evive
Worth Hunter
YouTube Southern
NV

Birches Dr. Robert MHCC
Health Hunter
Northern
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National Project
Problem  Worth
Gambling Facebook
Helpline

Nevada
Council
on

Problem Screening

Gambling

National
Problem
Gambling

Tools

The Dr. Robert Hunter
International Problem
Gambling Center website
received a total of 63
clicks, ranking as the
most-clicked link on the
Project Worth site.



Q2 Paid Search Performance

e Clicks on contact options, such as phone numbers and email links,
increased by an impressive 56% this quarter, with gains across both
campaigns.

e Paid search recorded a 68% engagement rate (+4.5%) and 995 sessions
(+5.2%) during the period.

Sponsored Sponsored

® www.projectworthnv.org/ ® www.projectworthnv.org/

Redefine Your Worth - Gambling Take the Confidential Quiz - Betting
Support More Than Intended?
If you think you or a loved one has a problem with Gambling addiction treatment works. Take the first step
gambling, Project Worth has resources. Gambling In redefining your worth. If you think you or a loved one
addiction treatment works. Take the first step in has a problem with gambling, Project Worth has

redefining your worth. resources.



Q2 Organic Social Media Performance

e |nstagram followers: 1

e Facebook followers: 4

 Project Worth

November 21, 2026 - @

Gambling is often tied to emotions like stress, boredom, or loneliness, But what starts as an
escape can lead to more challenges in the long run.

The first step is noticing the pattern,
The next step? Reaching out for support that works for you.

Free, confidential help is available in Nevada,

Oroject
ProjectWorthNV.org O projectworthnv - Following

Q projectworthnv
The ho i

You're not

Find support for problem alone.
gambling in Nevada with
Project Worth. PROJECT

WORTH
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